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The European Spirits Organisation – CEPS acts as 
the representative body at EU level for producers 
of spirit drinks. Its membership comprises of 31 
national associations representing the industry 
in 27 countries, in addition to a group of leading 
spirits producing companies.
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European spirits producers have a long standing commitment to responsibility.  
We have been leading the global industry in its action to combat alcohol  
misuse and promote responsible consumption, through enforcing responsible  
marketing practices and by rolling out responsible drinking programmes and cam-
paigns, both autonomously and in partnership, across the European Union (EU).  

CEPS adopted the Charter on Responsible Alcohol  
Consumption (the CEPS Charter) in November 2005 
which listed a series of commitments that EU spirits pro-
ducers agreed to implement by the end of 2010. These 
were in the areas of responsible drinking messages,  
marketing codes of conduct, product development,  
under-age drinking, drink-driving and education. 

Spirits producers’ approach to tackling irresponsible drinking and marketing 
has since been replicated by other EU stakeholders. The EU Alcohol and Health  
Forum – established as a key pillar of the EU strategy to address alcohol-related harm 
in 2006 – allows membership only on the basis of concrete commitments, monitored 
on an annual basis, with the aim of reducing alcohol related harm. A similar partner-
ship approach involving all stakeholders is now being promoted at WHO (World Health 
Organisation) level.  

THE COMMITMENT  
It is our conviction that behavioural and cultural change is the key to reducing 
alcohol-related harm. To achieve this we need to apply multi-stakeholder, long-
term approaches that focus on targeted interventions aiming at positive-
ly impacting consumption patterns. Spirits industry programmes should fo-
cus not only on increasing consumer information and awareness but also on 
developing more responsible attitudes towards alcohol. In parallel the industry will  
reinforce its commitment to responsible marketing communications through  
self-regulation. 

CEPS ROAD MAP 2015: RESPONSIBLEDRINKING.EU

responsibledrinking.eu is the umbrella brand representing spirits  
producers’ renewed commitment to develop and strengthen their role in 
reducing the level of alcohol-related harm in the EU over the next 5 years. 
The CEPS Road Map 2015 sets out our actions to deliver this commitment.

INTRODUCTION
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The adoption of the CEPS Charter has resulted in a significant increase in spir-
its industry responsibility initiatives in many Member States. In 2010, the industry  
was involved in over 300 responsibility programmes across the EU. CEPS has  
also had the opportunity to learn from the experience of the 2005 Charter  
initiative, and the lessons learnt have helped form the CEPS Road Map 2015.  
These include the following:  

➤  Increasing coverage, scale and visibility of industry initiatives
➤  Improving monitoring and evaluation of programmes
➤  Consolidating and increasing partnerships at EU, national and local level
➤  Maintaining a flexible and open approach to alcohol strategies across the EU
➤  Promoting best practice exchange across the EU through improved  

communication 

Based on the above principles and building on our ongoing commitments, CEPS and 
their members commit to the following:

A Comprehensive Social Aspects Strategy 
➤  EU and national implementation plans of the actions included in the Road Map 

between 2011-2015
➤  Actions and commitments to include a greater emphasis on stakeholder  

engagement and evaluation 
➤  National social aspects progress reports to be integrated into the yearly CEPS 

Progress Report

Three pillar commitments:
➤  Enhance responsible commercial communications
➤  Encourage responsible drinking
➤  Engage more stakeholders
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Our concrete commitments for 
achievement   by   2015   are:

1. Responsible Drinking Message

➤  Commercial communications  
permitted under national law, 
including Point of Sale mate-
rial where possible, should carry 
a Responsible Drinking Message 
(RDM) in an easily understand- 
able language for the consumer.  
The RDM should be a textual  
message accompanied, where 
permitted, by: 
• the web site address of a na-
tional consumer website devel-
oped by a trade association or 
an industry-funded Social Aspects 
Organisation or a NGO or govern-
ment public health website; 
• a national or global consumer 
information website developed 
by a spirit producer; 
• alternatively, the EU portal www. 
responsibledrinking.eu 

If the address of the website is in 
itself a RDM, it may replace the  
textual message.

➤  Where permitted under national 
law, product labels should carry 
a Responsible Drinking Message, 
preferably also in the form of a 
consumer information website as 
above.

PILLAR ONE: ENHANCE RESPONSIBLE COMMERCIAL COMMUNICATIONS

Our industry is proud of its products and it is imperative to ensure that no 
commercial communications associate our products with inappropriate or 
harmful consumption. For these marketing codes of conduct to work, they 
must be effectively employed and enforced, and consumers must under-
stand them and have the opportunity to make complaints. This entire pro-
cedure should be monitored to ensure it functions effectively.

CEPS ROAD MAP 2015:
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2.  European Spirits Industry  
Guidelines on Responsible  
Marketing Communications

➤  CEPS will adopt European Guide-
lines on Responsible Marketing 
Communications, building on  
existing best practice, including the 
current EFRD Common Standards; 
these guidelines will also cover  
digital marketing.  

➤  CEPS members will reflect these 
Guidelines in accordance with 
their national codes. When  
appropriate, relevant national 
stakeholders should be consulted 
on the revised code prior to final 
adoption. 

➤  CEPS members will encourage 
the hospitality and retail sectors 
to adopt a code of practice for  
responsible promotions.

3. Efficient Self-regulatory Schemes

➤  A self-regulatory scheme should be 
in place in all Member States.  CEPS 
members will work with other  
national stakeholders where such 
schemes are not yet complete. 
The scheme should include: an  
enforcement mechanism, such as a 
Self Regulatory Organisation (SRO), 
applying the EU best practice  
principles for self-regulation; an  
independent jury for complaints 
handling and the publication of 
related decisions; a copy advice 
service. 

➤  Member companies will ensure 
that their marketing communi-
cation agencies are fully aware 
of the existence and content of 
the European Guidelines and  
relevant national codes.  

➤  Training seminars on self-regu-
lation rules for marketing com-
munication professionals will take 
place in each Member State, where 
required. CEPS will provide support 
in the development of such semi-
nars.

➤  CEPS will undertake an annual 
independent compliance moni-
toring review of marketing  
materials placed on the market 
in selected EU Member States, in-
cluding a review of the compliance 
with the 70/30 rule of not targeting  
people below the age of 18 years.



➤  Information and education 
of consumers on responsible  
alcohol consumption and how to  
reduce abuse and misuse

➤  Under-age consumption, notably 
through educational programmes

➤  Drink-driving

➤  Responsible serving and selling of 
alcohol through staff training and 
awareness-raising campaigns on 
premises 

➤  Alcohol and the workplace

➤  Alcohol and pregnancy, and

➤  Information to elderly people of  
specific risks associated with  
alcohol misuse

PILLAR TWO: ENCOURAGE RESPONSIBLE DRINKING

Raising awareness of responsible drinking is a key priority of the spirits  
industry. The greater the scope, quality and consistency of awareness-raising  
initiatives, the more such initiatives will impact on drinking behaviours  
and reduce misuse. In the framework of the Road Map 2015, the EU spirits 
industry reaffirms its commitment to supporting targeted programmes to 
increase awareness on responsible consumption in the following areas:
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CEPS ROAD MAP 2015:



The credibility of targeted interventions is enhanced when they are in-
dependently monitored, sustainable and undertaken in partnership with  
others. To meet this objective, all programmes should be measured and 
evaluated against pre-defined criteria as set out by the programme owner.

Our concrete commitments for achievement by 2015 are:
1.  CEPS members will undertake programmes in at least two of the above  

priority areas. The programmes will be developed and run in partnership with 
relevant stakeholders. The programmes will be independently evaluated and 
should run for at least three consecutive years.

2.  The development of an umbrella national responsible drinking brand will be 
strongly encouraged in all EU Member States.  Experience demonstrates that the 
visibility and coherence of national programmes is most effective when under-
taken under one common responsible drinking brand, and when this brand is 
also the responsible drinking message on all spirits advertising.

 
3.  EU Responsible Drinking events will be organised with other interested partners 

in Brussels to explore best practice in Responsible Drinking campaigns. These 
events will be an opportunity for CEPS members and national stakeholders to 
showcase national consumer information campaigns, to bring together involved 
stakeholders, to evaluate the work done and to help better transmit the responsi-
ble drinking message to society.
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Current partnerships are limited to specific concrete actions and are not comprehen-
sive. There is also limited communication and cross-border knowledge sharing on 
partnership, a pre-requisite for convincing potential new partners of the benefits of 
a multi-stakeholder approach. The existence, scale and coverage of responsible con-
sumption programmes will largely depend on CEPS and national associations’ ability to 
convince other partners to become leading players in these programmes.

In an effort to enhance wider stakeholder engagement, CEPS and its members will  
undertake one or more of the following actions by 2015: 

1.  Annual events with interested stakeholders to identify and roll out efficient harm-
reduction interventions at national level, which can in turn be widely communi-
cated to contribute to the national policy debate.

2.  Actively support the efficient enforcement of the national legal purchasing age 
(LPA) for alcoholic beverages.

3.  Actively support the efficient enforcement of existing blood alcohol concentra-
tion (BAC) limits for drivers, targeted campaigns raising consumer awareness and 
the creation of responsible consumer attitudes on drink-driving.

4.  CEPS will develop a best practice alcohol and workplace template that CEPS 
members can use and promote with their own stakeholders at local level, where 
appropriate. 

5.  Actively seek the support of national stakeholders on the need to agree and  
promote responsible drinking guidelines where not yet in place, and to promote 
existing guidelines where they are.

PILLAR THREE: ENGAGE MORE STAKEHOLDERS

The EU spirits industry has a long history of working with policy makers and 
other stakeholders on various issues concerning its products, including on 
alcohol and health responsibility programmes. CEPS believes that for any 
harm reduction strategy to be effective, it should be supported not only 
by an evidence-based legal framework, but also by an environment which  
enables engagements from all interested stakeholders, ranging from 
schools to the police force to the medical profession.
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AUSTRIA
➤  Fachverband der Nahrungs- und 

Genussmittelindustrie Österreichs – 
(FNGO)

BELGIUM
➤  Fédération Belge des Vins et 

Spiritueux asbl – (FBVS) / Belgische 
Federatie van Wijn en Gedistilleerd 
vzw – (BFWG)

BULGARIA
➤  Association of Producers, Importers 

and Traders of Spirit Drinks – 
(APITSD)

CZECH REPUBLIC
➤  Union of the Czech Spirits Producers 

and Importers – (UCSP)

DENMARK
➤  Foreningen af Danske 

Spiritusfabrikanter – (FDS)

ESTONIA
➤  Alcohol Producers Association – 

(APA)

FINLAND
➤  Finnish Food and Drink Industries’ 

Federation – (ETL) / Finnish 
Alcoholic Beverages Industries’ 
Association – (FABIA)

FRANCE
➤  Bureau National Interprofessionnel 

du Cognac – (BNIC)
➤  Fédération Française des 

Spiritueux – (FFS)

GERMANY
➤  Bundesverband der Deutschen 

Spirituosen-Industrie und 
-Importeure e.V. – (BSI)

➤  Bundesverband der 
Obstverschlussbrenner e.V. – (BOVB)

GREECE
➤  Federation of Greek Distillates and 

Spirits – (SEAOP)

HUNGARY
➤ Hungarian Spirits Assocation – (HSA)

IRELAND
➤ Irish Spirits Association – (ISA)

ITALY
➤  Federazione Italiana Industriali 

Produttori Esportatori e Importatori 
di Vini, Acquaviti, Liquori, Sciroppi, 
Aceti e Affini – (FEDERVINI)

LATVIA
➤  Association of Latvian Spirits 

Producers and Distributors – 
(LADRIA)

LIST OF CEPS MEMBERS



LUXEMBOURG 
➤  Fédération Luxembourgeoise des 

Producteurs de Vin et Spiritueux – 
(FLPVS)

MALTA 
➤  The Malta Chamber of Commerce, 

Enterprise and Industry – (TMCCEUI)  

THE NETHERLANDS
➤ Commissie Gedistilleerd – (CG)

POLAND
➤ Polish Spirits Industry – (PPS)

PORTUGAL
➤  Associação dos Comerciantes e 

Industriais de Bebidas Espirituosas e 
Vinhos – (ACIBEV)

➤  Associação Nacional de Empresas de 
Bebidas Espirituosas – (ANEBE)

ROMANIA
➤  Federation of Alcohol Industry and 

Spirits from Romania – (GARANT)

SLOVAK REPUBLIC
➤  Association of Manufacturers of 

Alcohol and Alcoholic Beverages in 
Slovakia – (AMAABS)

SPAIN
➤  Federación Española de Bebidas 

Espirituosas – (FEBE)
➤  Federación de Bodegas del Marco 

de Jerez – (FEDEJEREZ)

SWEDEN
➤  The Swedish Spirits & Wine Suppliers – 

(SSWS)

UNITED KINGDOM
➤  The Gin and Vodka Association – 

(GVA)
➤  The Scotch Whisky Association – 

(SWA)

EUROPEAN SPIRITS COMPANIES 
LIAISON GROUP (ESCLG)

➤ Bacardi-Martini Ltd
➤ Beam Global Spirits & Wine
➤ Brown-Forman Beverages UK Ltd
➤ Davide Campari Milano SpA
➤ Diageo Plc
➤ Moët Hennessy 
➤ Pernod Ricard
➤ Rémy-Cointreau S.A.
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Rue Belliard 12, bte 5

B-1040 Bruxelles

Tel: +32 2 779 24 23   Fax: +32 2 772 98 20

www.europeanspirits.org

info@europeanspirits.org N
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