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Table 1 - Nanny Alcohol Advertising Index (institute of Economic Affairs, 2016)
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Table 2 - WHO Index, by Product Category
(World Health Organization, 2012), (World Health Organization, 2012)
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Country
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Country Point- Billboards Cable Cinemas  Internet lu-::a.l Nati.::-nal Mational Print Sucia.l Sports . Youth EU:ant Total
of-sale Radio Radio Media Sponsorship Sponsorship
Finland 1 2 2 2 2 2 2 2 2 2 2 2 23
Sweden 1 2 2 2 2 2 2 2 2 2 1] 2 21
Croatia 2 2 2 2 2 1 2 2 2 — 2 2 21
Slovenia 2 2 2 2 2 2 2 2 2 2 0 4] 20
Poland 1 2 2 1 b 2 2 2 1 — 2 2 149
France 1 1 2 1 1 1 1 2 1 1 2 2 1G
Latvia 1 1 2 1 0 1 2 2 1 8] 1 1 13
Romania 2 2 1 1 2 1 1 1 1 (0] 0 4] 12
Czech Republic 1 1 1 1 1 1 1 1 1 1 1 1 1z
Portugal 1 1 1 1 1 1 1 1 1 1 1 1 12
Bulgaria 1 1 1 1 1 1 1 1 1 1 0 1 11
Spain 1 1 2 1 1] 1 1 2 1 0 (1] 1] 10
Hungary 1 1 1 1 1 1 1 1 1 1 0 1] 10
Italy 1 1 1 1 1 1 1 1 1 1 0 4] 10
Estonia 0 2 1 1 0 1 1 2 1 8] 0 ] 9
Lithuania i 1 1 1 i 1 1 1 1 — 1 1 2]
Denmark 0 o 1 0 1 1 1 1 0 8] 1 2 B
Slovakia o o 1 0 o 1 1 1 0 (0] 2 2 B
Austria 0 o 2 0 0 2 2 1 0 8] 0 ] 7
Malta 1 1] 1 1] o 1 1 1 1] 0 2 0 7
Cyprus 0 o 1 0 0 1 1 1 0 8] 0 ] 4
Ireland o o 1 0 o 1 1 1 0 (0] 0 4] 4
UK 0 ] 1 0 0 1 1 1 0 0 0 0 4
Metherlands = = 1 = o 1 1 1 = (0] 0 4] 4
Germany 0 o 1 0 0 [0 o 1 0 8] 0 ] 2
Greece o o (4] 0 o o (] 0 0 (0] 0 4] 0
Belgium 0 ] 0 0 0 0 1] 0 0 0 0 0 0
Luxembourg o o (4] 0 o o (] 0 0 (0] 0 4] 0
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Table 3 - spiritsEUROPE Average Index (from WHO data)

Country Point- Billboards Cahle Cinemas  Internet lnca.l Nati.unal Mational Print Sucia.l Sports . Youth Ew:-nt Total
of-5ale v Radio Radio v Media Sponsorship Sponsorship
Sweden 1 2 2 1 1 2 2 2 1 1 ] 2 18
Finland 1 1 1 1 1 1 1 1 1 1 1 2 16
France 1 1 2 1 1 1 1 2 1 1 2 2 15
Poland 1 2 2 1 2 2 2 2 1 = 1 1 16
Slovenia 1 1 1 1 1 1 1 1 1 1 o 0 13
Croatia 1 1 1 1 1 1 1 1 1 = 1 1 12
Portugal 1 1 1 1 1 1 1 1 1 1 1 1 12
Czech Republic 1 1 1 1 1 1 1 1 1 1 1 1 12
Bulgaria 1 1 1 1 1 1 1 1 1 1 ] 1 11
Latvia 1 1 1 1 o 1 1 1 1 0 1 1 11
Italy 1 1 1 1 1 1 1 1 1 1 ] 0 10
Hungary 1 1 1 1 1 1 1 1 1 1 a o 10
Romania 1 1 1 1 1 1 1 1 1 0 ] 0 9
Lithuania o 1 1 1 o 1 1 1 1 — 1 1 9
Spain 1 1 1 1 0 1 1 1 1 0 ] 0 9
Estonia 0 1 1 1 o 1 1 2 1 0 o 0 B
Denmark 0 o 1 ] 1 1 1 1 ] 0 1 2 B
Malta 1 o 1 1] o 1 1 1 o 0 2 0 7
Slovakia 0 o 1 ] 0 1 1 1 0 0 1 2 ]
Cyprus Li] o 1 1] o 1 1 1 o 0 o Li] 4
Ireland 0 o 1 ] 0 1 1 1 0 0 0 0 4
UK i o 1 1] o 1 1 1 o 0 o i 4
MNetherlands — — 1 — 0 1 1 1 — 0 0 0 4
Austria i o 1 1] o 1 1 1 o 0 o i 3
Germany 0 o 1 ] 0 0 ] 1 o o] o 0 2
Luxembourg Li] o 1] 1] o o o o o 0 o Li] Li]
Belgium 0 o ] ] 0 0 o o ] 0 ] 0 0
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