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Executive Summary

Europe’s spirits sector has successfully delivered on its consumer information commitments. By the
end of year three of the commitment made in the Memorandum of Understanding (MoU), on 31
December 2022, it was estimated that, on average, around 66% of total volumes of spirits put on the
EU market are now released in SKUs/bottles featuring energy-information on-pack. The eight
international company signatories to the MoU (accounting for around 92,583,900 hectolitres of spirits
products in 2022) reported an average share of energy on-pack compliance of 86% (reaching up to 99%
in certain cases).

In parallel, throughout 2022, a strong increase in SME producers rolling out labels with energy
information on-pack was observed. In terms of geographical coverage, certain European countries (such
as Spain, Ireland, Belgium, or France) were found to be above the rollout target. Spain was among the
most advanced countries, reporting an average energy on-pack compliance of more than 70% by
December 2022, with all Spanish producers committed to phasing in on-pack energy information on all
new labels as of January 2023. Other countries, particularly in Central and Eastern Europe, showed
somewhat lower on-pack labelling presence, particularly in Eastern Europe. By contrast, European
airport (travel retail) shops were among the settings with the highest energy on-pack compliance levels.

The sector has also made rapid and sustained progress in rolling out digital consumer information
systems, allowing consumers to access ingredient lists and the full nutrition declaration in a marketing-
free e-label. European spirits producers are making growing use of the different digital labelling
solutions that are currently available on the market. In Spain, for instance, national producer association
Espirituosos Espafia is working with Spanish GS1 member company AECOC (of which more than 90%
of spirits products in Spain are members) to shift digital consumer information systems from barcode-
to QR-code-based systems by 2027.

e A growing number of European spirits producers are using U-Label, the bespoke digital
labelling platform developed by spiritsSEUROPE and CEEV. Usage of U-Label grew by +200%
throughout 2022 to 87 spirits producers using the system, with active e-labels growing by
+246% from 366 to 1,267, showing the feasibility and broader acceptance of the system.

e Various producers are using GS1-related digital labelling solutions (e.g. default solution in
Spain)

e Other producers have built their bespoke company-specific digital labelling solutions or are
making use of technology by other commercial providers.

Looking ahead, there is a strong commitment by the sector to continue to deliver on the MoU also in
the years to come. The MoU approach is a tried and tested format that works for consumers and has
successfully mobilised a continuously growing number of producers. As such, we can expect the share
of SKUs with energy labels on bottles and digital labels to increase organically further across the EU
in the years ahead. In line with this, the MoU approach should be integrated into the upcoming review
of the EU’s Regulation on Food Information to Consumers (FIC).
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I. DELIVERING ON THE ENERGY ON-PACK COMMITMENT

While the initial rollout of the MoU was primarily driven by larger producers, 2022 showed the
increased adoption of the MoU’s provisions by smaller and non-signatory companies, demonstrating
the widening reach and acceptance of the self-regulatory approach across all company sizes. Looking
at the past three years, there are a number of challenges and lessons which we believe the roll-out period
have brought to the forefront and highlighted. These challenges will continue to exist and provide
pointers to what will need to be addressed in the future to maximize the usefuleness and impact of the
MoU.

Roll-out speed and progress has varied between Member States and regions of Europe. Countries with
a higher market share of the early movers (i.e. our MoU signatories, both large multinational and SMEs)
have naturally shown higher levels of products sold with energy information on-pack and increasing
levels of ingredient information online than countries in which that market share is lower. In light of
the broader acceptance of the MoU by a growing number of producers, we expect this imbalance to
decrease in the years ahead.

The costs and complexities involved in label changes and the fact that they are not easily implemented
have turned out to be a far bigger challenge than anticipated. Importantly, it is not just SMEs who have
been challenged by this, and it is the result of a global environment in which all large and many small
spirits drinks producers operate. Spirits are exported globally from a particular place of manufacture
(which sometimes cannot be moved, as is the case for spirit drinks with a Geographical Indication [GI]).
Whenever a producer of a spirit drink sold on a global scale decides to include energy information on
the label, a regulatory due diligence review of up to 163 countries may be required. Nutrition labelling
regulations vary across countries and compliance rules may apply, even if the placing itself can be
voluntary (as is the case in the EU today).

Whilst many labels are designed to be shared across different countries, different rules on providing
nutrition information may apply, adding an additional layer of complexity to the process of label
changes. As a result, making changes to labels can incur significant costs for a global brand. A global
brand is most likely owned by a company who can factor the cost and significant time and logistics
requirements needed to deliver changes to labels into their planning. These challenges are multiplied
for smaller and medium-sized companies who have less resources to draw on, thus making label change
a far bigger challenge.

Il. DEVELOPING STATE-OF-THE-ART DIGITAL CONSUMER INFORMATION
SOLUTIONS

As mandated in the MoU, the European spirits sector, in cooperation with partners from the European
wine sector — represented by the Comité Européen des Entreprises Vins (CEEV) — has commissioned
and built a bespoke E-label Platform to allow the development of tailored e-labels in an easy, reliable
and cost-efficient way. This Platform, named ‘U-label’, offers companies a stage upon which to provide
EU consumers with full and multilingual product information accessible via a QR code.

The U-label Platform allows the creation of e-labels with a few mouse clicks which are integrated onto
spirits (and wine) labels. The moderate cost structure enables producers of all sizes, and SMEs in
particular, to participate should they choose to. In line with MoU commitments, this is provided in a
marketing free and a thoroughly secure way. It is, to the best of our knowledge, the first practical sector-
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https://www.u-label.com/

wide application of e-labelling in Europe. Today, the U-Label Platform is a functioning reality. It is
accessible via on-label, unique QR codes (and via the GS1 barcode in the Spanish market). In practice,
18 months after its launch, this Platform is proving to be the springboard for small and medium-sized
companies in particular, to provide an increasing variety of online information to the consumer.

Larger, multinational companies are providing their own online platforms for the provision of
information. This is partly due to having the resources at their disposal to be able to provide the online
information themselves, and partly due to the wide variety of products in their brand portfolios, which
makes managing the online provision of their own brands the logical step to take.

As anticipated when first imagined, the U-label Platform is now assisting in the expansion of mandatory
digital consumer information beyond the nutrition-related information mandated by the MoU so as to
also include sustainability-related product information. From the 1st January 2023, spirits drinks sold
in Italy are obliged to provide consumers with information about the identification and classification of
the product packaging. Italian authorities have allowed producers to convey this information digitally
via an e-label, accessible by scanning a QR code with a smartphone. Companies who have signed the
MoU and who are on the U-label platform have started to integrate these requirements onto the U-Label
page(s) of their Italy bound products using signle QR code. In a further development, the Italian-based
company Giunko has developed an additional app which has been integrated with the U-Label Platform
and which provides geo-localised information for each product in order to convey to Italian consumers
the correct disposal information, which varies from city to city.

Looking forward, we envisage that U-label will also offer a platform to users to comply with the
provision of information on reusability requirements of packaging as provided for in the European
Commission’s Packaging and Packaging Waste Regulation (PPWR) proposal. The PPWR proposes that
“packaging shall bear a label on packaging reusability and a QR code or other type of digital datat
carrier that provides further information on packaging reusability including the availalbity of a system
for re-use and of collection points, and that facilitates the tracking of the packaging and the calculation
of trips and rotations™.

The U-Label Platform offers a ready built stage to provide this information and we envisage that its use
will grow and likely encourage the development of other, similar information sharing platforms as a
means of providing this increasingly detailed information. In addition, the decision of GS1 —with whom
we partner since June 2019 — to transform barcodes into QR codes by 2027 to be scanned at cash desks,
will leverage drastically the use of single QR codes to carry product information and additional layers
of information accessible to consumers from their smartphone.

As regards the growing user acceptance of digital labelling solutions, a consumer survey commissioned
by spiritsEUROPE and conducted by market research firm Appinio across five European countries
(Germany, France, Italy, Spain, and Czechia) in summer 2022, showed that QR codes have become
mainstream with European citizens: eight in ten respondents said they were used to scanning them, and
over 95% of those who have scanned them on food and beverages found that they offered a useful way
to get detailed product information.? 75% of surveyed consumers said they have scanned a QR code on
a food or drink product, and nearly half say that they do so regularly. Convenience, reliance, and
readability of information were cited as the greatest advantages of digital labels. Moreover, citizens
want the EU to take action: 87% of respondents tend to favour the introduction of policies to ensure
that product-specific information conveyed digitally (such as via a QR code or barcode scan) is truthful
and accurate.

1 COM PPWR proposal article 11, paragraph 2.
2 https://spirits.eu/media/press-releases/digital-labels-new-survey-shows-a-majority-of-european-consumers-regularly-use-e-labels-to-
access-product-information
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I11. CONCLUSIONS & OUTLOOK

The three-year roll-out period of the MoU has, by and large, been a success. Notwithstanding a number
of unforeseen developments and challenges that led to considerable market and supply chain distortions
—such as the Covid crisis and the war in Ukraine — the envisaged energy-on-pack rollout targets were
successfully met. The share of labels with energy on-pack is set to grow further in the years to come.
While large international producers were key to act as early adopters of the MoU scheme at the
beginning, the number of companies complying with the provisions expanded rapidly and consistently
in years two and three of the MoU, including SMEs. For a self-regulatory initiative like this to be
successful, it is important that clear guidance and certainty is provided to ensure broad uptake by
producers.

As regards digital labelling schemes, the MoU has served, and continues to serve, as a true launchpad
for cutting-edge innovation. Fostered by the fast-moving pace of digital innovation and the increased
use by consumers of digital technology during the Covid years, the European spirits sector, together
with the European wine sector, has managed to put a state-of-the art e-Label system in place (U-Label
Platform) which allows producers of all sizes to develop tailored e-labels in easy, reliable and cost-
efficient ways. At the same time, other commercially feasible e-label solution providers have entered
the market, offering producers different cost-efficient ways to comply with the digital information
provisions of the MoU. Importantly, once in place, digital information systems can be further adapted
and expanded, by including additional product-related information, for instance, in the area of
sustainability, as has happened with the recent integration of the Italian Giunko app into the U-Label
Platform. U-Label serves as a way for companies to comply with legal requirements beyond consumer
information in a sustainable way. This potential will hopefully be recognised —and deployed — by future
legislation at national and/or EU-level. The clear, yet flexibile and technology-open provisions of the
MoU have been key in facilitating this success story of the past three years. They will also ensure that
the consumer information ecosystems for spirits in Europe can, and will be,further developed in the
years ahead.

Looking ahead, there is also strong commitment by the sector to continue to deliver on the MoU in the
years to come. The MoU approach is a tried and tested format that works for consumers and has
successfully mobilised a continuously growing number of producers. As such, we can expect the share
of SKUs with energy labels on bottles and digital labels to increase organically across the EU in the
years ahead. In line with this, the MoU approach should be integrated into the upcoming review of the
EU’s Regulation on Food Information to Consumers (FIC).
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Annex |: Examples of digital consumer information using different solutions available to-date

Spain — GS1 digital fnk - Nordés

Gin

[m] P [

O

https://id.aecocescangr.es/01/084354495000
40

chacolate creaminess o
stout casks too. Perfect for th
unguarded midnight hours vihy
silkies come ashore.

Non chillfiltered for a richer
character.

Enjoy it however you choose.

70cle alc 46% vol

_ 317K
= 77keal [H]

ENERGY

100m| = 1059kj/256keal
Visit drinkaware.ie

PRODU( )F IRELAND

Sliabh Liag Distillers, Carrick,
Co Donegal, Ireland

@silkieWhiskey

Ireland - Proprietary solution for
Silkie Irish Whisky - Skellig Six
Distillery

https://grstud.io/93a2k7n

BLENDED SCOTCH WHISKY
Born in Scotland from the finest malt and grain whiskies carefully selected,
patiently aged in oak casks and blended with expertise, WILLIAM PEEL is a smooth
Blended Scotch Whisky, revealing generous malted and fruity aromas.
Discover its unique and perfectly balanced style.
Né en Ecosse de I'assemblage de whiskies de malt et de grain soigneusement
sélectionnés et vieillis en fiits de chéne, WILLIAM PEEL se distingue
par sa rondeur et la générosité de ses notes fruitées et maltées.
Son style parfaitement équilibré signe son caractére unique.

1d 40%voj. ® - I

x'c www.williampeel.com Asoizs | 100 mi=Si7k)/ 2hca

0 000

33306 LORMONT CEDEX
107872 507

70005114

3

France — U-Label solution fro William
Peele- Marie Brizard Wine & Spirits

Hhede

[=lir

https://www.u-label.com/gr/14e0c0cc04442

5

spiritsEUROPE — Rue Belliard 12, bte 5 — 1040 Bruxelles — info@spirits.eu


https://id.aecocescanqr.es/01/08435449500040
https://id.aecocescanqr.es/01/08435449500040
https://qrstud.io/93a2k7n
https://www.u-label.com/qr/14e0c0cc04442

Mﬂ WWW.JAGERMEISTER.COM jﬁ% Vg

HERBAL LIQUEUR ] ‘

| =

iy TUNERE JONGE JENEVER VOL TRAATE D
Y ENTOEKONST. EIGENZINNIG EN AVONTUURLX

[}
VAN KARAKTER. ZACHT VAN SMAMK Iz

Annex Il — Background Information on the MoU

This paper constitutes the third and final implementation report on rollout progress of the MoU’s
commitments, in line with the reporting process outlined in the MoU until the end of its implementation
period on 31 December 2022.

In June 2019, spiritsEUROPE, member companies and member trade associations signed the self
regulatory Memorandum of Understanding on the provision of nutrition information & ingredient
listing of spirits drinks sold in the EU.

In this Memorandum of Understanding (MoU), spiritsEUROPE and its members formalised the sector’s
commitment to make nutrition information and ingredients listing available to consumers for spirits
sold in the EU (on-pack and/or online). The MoU reflects the sector’s ambition to go beyond required
labelling obligations in the EU at the time of signing and for the duration of the MoU’s three year
execution period under which alcoholic beverages above 1.2% ABYV are exempted from providing such
information. In signing the MoU, signatories agreed to make such information available in accurate,
meaningful and transparent ways for the benefit of consumers.

spiritsEUROPE’s member companies® who signed the MoU committed to implementing it as they
rolled out labels for new products and refreshed /restocked labels of existing products.

spiritsEUROPE trade association members* who signed the MoU agreed to undertake their best efforts
to make their broad membership (predomonently SME distilleries and brand owners) fully aware of the
MoU, its commitments, and to encourage their members to sign the MoU individually thus, hopefully

% See Annex I for the names of spiritsEUROPE member companies who signed the MoU
4 See Annex I11 for the names of spiritsEUROPE trade association members who signed the MoU

6

spiritsEUROPE — Rue Belliard 12, bte 5 — 1040 Bruxelles — info@spirits.eu


https://spirits.eu/upload/files/publications/CP.MI-098-2019-MoU-Final%20Version%20on%20website%20without%20signature-%204%20June%202019.pdf
https://spirits.eu/upload/files/publications/CP.MI-098-2019-MoU-Final%20Version%20on%20website%20without%20signature-%204%20June%202019.pdf

triggering a broader roll-out process among small, medium and large spirits producing companies across
wider Europe®.

This would be achieved by working to ensure that the collective total market share of products placed
on the EU market providing energy information on-label and a list of ingredients online would, over a
three year period, constitute:

- 25 % of all spirits sold by 31 December 2020
- 50 % by 31 December 2021, and
- 66 % by 31 December 2022.

The MoU and its goals were endorsed by the European Commission in the form of a public letter signed
by Health and Food Safety Commissioner Vytenis Andruikaitis at that time and also by the former EU
Agriculture Commissioner Phil Hogan.

In preparing and bringing forward the MoU, it was made clear to all that it only applies to those
companies/trade associations who signed up and that the existance of the MoU did not at any stage
constitute an obligation on the part of other, non-signatories to apply its requirements. To date, eight
multinationals,16 national association members of spiritsSEUROPE, and 59 SME companies have
signed the MoU.®

® The MoU covers the EU-27 member states, Switzerland, Norway, Iceland and the United Kingdom.
& See Annex IV for the names of European small and medium sized distilleries and brand owners who have signed the MoU.
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Annex Il — International company signatories to the MoU

Bacardi Limited, Beam Suntory, Diageo, Edrington, Moét Hennessy, Pernod Ricard, Rémy
Cointreau, Jagermeister.

Annex IV — National trade association signatories to the MoU

Vinum Et Spiritus (Belgium), ciupurcbbJIFAPUS (Bulgaria), Vin & Spiritus Organisationen i
Danmark (Denmark, non-member of spiritsEUROPE), Alkoholitootjate ja Maaletoojate Liit
(Estonia), Suomen Alkoholijuomakauppa ry (Finland), Bureau National Interprofessionnel du
Cognac (France), Fédération Francaise des Spiritueux (France), Bundesverband der Deutschen
Spirituosen-Industrie und -Importeure e.V. (Germany), Drinks Ireland (Ireland), Latvijas
Alkohola nozares asociacija (Latvia), spiritsNL (Netherlands), Polski Przemyst Spirytusowy
(Poland), Associacao de Vinhos e Espirituosas de Portugal (Portugal), Sprit &
Vinleverantorsforeningen (Sweden), Union of the Czech Spirits Producers and Importers (Czech
Republic).

Annex V — SME signatory companies to the MoU
FRANCE (26)

G N DISTILLERIE
BOINAUD b Eeant
Jean Fillioux PIERRE DE SEGONZAC
&
BAC H E gs.m@mu
Delamain
GABRIELSEN CoeNAcC
DOBBE" FEDPHHD
"Q sz' = -J‘\J. ~ — - soenk

,,,,, g
Pﬁ() GNAC I z

T Ficile . Hewioens

TESSERON
COGNAC

X0
& BEYOND

A 3

DLAISCMQ
HARDY ANSAC

1863 EST 1847

8

spiritsEUROPE — Rue Belliard 12, bte 5 — 1040 Bruxelles — info@spirits.eu



MAISON

VILLEVERT

LES SPIRITUEUX FRANCAIS

s ti |
-]

LARSEN

COGNAC

807w

DISTILLER{E du CENTRE

G

ROZELIEURES

Smgle Mult French Whisky

CRISTAL i

LIMINANA ﬁ

Distilleries et Domaines
de

. a oy
£ Provence YON

183

N ROUTIN

FRANCE

A r
Spyog1® TERROIRS DISTILLERS
IR -

GERMANY (13)

AUGUST ERNST

/O.uﬂl'imt

TS

AR
ABTSHOF

SPEZIALITATEN-DESTILLERIE

FamMiLy DSTILLERSSNCE 1892

WALDEMAR BEHN

WORLD OF UNIQUE BRANDS

GEFA™

MANNERHOBBY

\ HENKELL X FREIXENET
< —=*
L]

FRIEDRICH @ SCHWARZE

GMBH & CO. KG

ﬁcl]htger Bestlllme

Seit 1585

9

spiritsEUROPE — Rue Belliard 12, bte 5 — 1040 Bruxelles — info@spirits.eu




[Inderberg SIE

IED

)
Hthen !

IRELAND (5)

LOUGH REE

DISTILLERY

SKELLIG

LATVIA (1)

[ATVIJAS(EB)BALZAMS

AUSTRIA (1)

STIROH

e =_{2?{)?2f ((J/{/f’ slree

BULGARIA (1)

BLACK SEA GOLD

POMORII

10

spiritsEUROPE — Rue Belliard 12, bte 5 — 1040 Bruxelles — info@spirits.eu



PORTUGAL (6)

(nnT

PREMIUM
bF’IF-'EITS

Gmnja df’ Obidos

Oppidu

SPAIN (6)

imJ Bagamel

OSBM"RNE

Itk LS
Familia de¢ Vino

AAAAAAAAAAAAA

S LB

SPRIT AND BRANDS

VALDOMINO

CP.MI-086-2023 - 28 June 2023

spiritsEUROPE — Rue Belliard 12, bte 5 — 1040 Bruxelles — info@spirits.eu




